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ere is an uncomfortable . , t-..
paradox: Sunscreen use t '-
is at an all-time high- ..';.t11

and yet. so are new cases

of skLn cancer. esoeciallv
among women aged fii-
teen to 39. If we're all
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doing what our derrns tell us--diJigently ',.

using sunscreen every day, in the city, at ., .

the beach-what's goingwrong? -,
READING THE LABEL
Let's start with the sunscreen bottles. , l

With the best intentions, most of us t:'

have become progammed to look at the ;
SPF rating and not much else. The SPE, , ,

or sun protection factoq relates solely .,

to the degree of protection a formula . .

provides against UYB beauty >190 .:
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rays. UVBs, known as the "burning
rays," vary seasonally (peaking around
noon), damage the superficial layer of
the dermis (which may contribute to
skin cancer), and generally result in a

sunburn. UVA rays-which account
for 95 percent of the ultraviolet radia-
tion that reaches the Earth's surface,
and which cut through clouds and glass
year-round-are somewhat stealthier.
These are the ones that have a longer
wavelength, allowing them to penetrate
deeper into the skin, destroying collagen
and elastin, which contributes to pho-
toaging (sagging skin, wrinkles), and
triggering cell mutations, which may ini-
tiate skin cancer. As of now, there is no
uniform or FDA-approved designation
for ratrng IIVA protection on sunscreen
bottles. So just because a formula may
offer excellent UVB protection, that
does not rnean it offers excellent, or
even good, IIVA protection.

This is not to say that the current
sunscreens on the market don't guard
against UVA-you just have to know
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THE NEW DEAL CLOCKWISE FROM TOP LEFT: DR. DENNIS GROSS GLOW PADS,
RODAN + FIELDS IVINERAL POWDER, INVISIBLE ZINC, NEUTROGENAWET SKIN. SHISEIDo URBAN
ENVIRONI\4ENT, MDSOLARSCIENCES MINERAL SCREEN GEL, CLARINS WRINKLE CONTROL
cREAM, NEovA DNA DAN/AGE coNTRoL. BALENCTAGA By NtcoLAs cHESeutiRE SUNGLASSES

how to look for them. San Francisco
dermatologist Katie Rodan, M.D.,
cofounder of Rodan + Fields skin
care, dismisses "broad spectrum" as

"a really weak term" and recommends
consulting the bottle's ingredient list
instead. The gold standard-which
should be the primary ingredient on
any good sunscreents label, she says-
is avobenzone, a chemical sunscreen

(meaning it absorbs the UVA once it
hits your skin), or zinc oxide, a physi-
cal, mineral-based block that reflects
UVA light off your skin and back into
the environment, like a mirror. While
zinc can feel thick or look chalky (es-
pecially on darker complexions), it
contains no chemicals, making it ideal
for anyone who has sensitive skin, acng
rosacea, or is post-procedure. Rodan
describes avobenzone as a 66phenom-

enal UY blocking agent" but notes
that unless it has been stabilized, 66it

degrades so easily in the presence of
sunlight, it's only effective for an hour,
maybe two hours max."

SUPER.SUNSCREEN
Lancdme, La Roche-Posay, Neutro-
gena, and Aveeno were among the first
to successfully stabilize avobenzone: flg-
uring out how to prevent it from break-
ing down as quickly, thus prolonging
its effectiveness. This springts newest
crop has raised the bar even higher,
rethinking the way sunscneens conyen-
tionally protect the skin. For their Re-
verse Environmental Shield, Rodan and
her partneq fellow derm Kathy Fields,
M.D., looked to colorless carotenoids
from sea algae. Rich in the antioxidant
vitamin A, they not only slow down
avobenzone's degradation, they also
protect cells from the free radicals that
are inevitably generated when tIV light
hits the skin. "Your SPF doesn't com-
pletely block against the effects of the
sun-it's only so good," admits Rodan.

Avon's Anew Solar Advance goes af-
ter free radicals, too. But instead of in-
cluding a topical antioxidant, its formula
is desigred to stimulate natural en4rynes
within the cells to turn on beauty >192
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CRUSFJ
Backstage at the fall shows
in New York, manicurist
Deborah Lippmann
unveiled a single bottle-her
prototype-of a sum mery,
bright (though "not neon")
orange nail lacquer (eerow)
she created at the request of
her friend Lara Stone. While
the polish's name, Lara's
Theme, comes from the
sound track of the 1965 film
Doctor Zhivago, the shade-
inspired by photos Stone: took of revelers in her native
Netherlands during
tho \A/nrlel (-r rn-nrrtc
the Dutch model's national
color at her fingertips.
$16; debora h I i ppm a n n.com.
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their own antioxidant defense system.
New York-based dermatologist and
biochemist Cheryl Karcher, M.D., pre-
sented this innovative approach to DNA
protection and repair at the American
Academy of Dermatology meeting in
New Orleans this past February.

The scientiflc sounding NIA-114-a
skin-strengthening, DNA-repairing
molecule with 57 worldwide patents
is the star ingredient in StriVectin-SH
Age Protect. Coppertone's frothy, feath-
erweight Oil Free Foaming Sunscreen
Lotion is the only sunscreen mousse
on the U.S. market. Neutrogena's Wet
Skin spray does something else that iso

frankly, amazing andsure tobe the hit
of the zumnier: Even when youle soak-
ing wet and reapplying sunscreen post-
dip, its UV filters have been clinically
shown to cling, perfectly, to your skin.

The FDAs fabled sun-protection
monograph-which has literally been
a work in progress since it was started,
in 1978-will come out in its most com-
plete form in early 2012, it is rumored.
Among other things, this exhaustive
document (290 pages currently) will
address criteria for measuring and
labeling UVA protection, as well as

claims regarding the terms waterproof

("impossible," say most derms) versus
water -r e sis tant, and sunb lo ck vercus
sunscreen. As one executive at the Skin
Cancer Foundation puts it, nothing can
tr-uly, 100 percent "block" the sun, "ex-
cept maybe denim." Until then, look
for products with the Skin Cancer
Foundationts new seal of approval,
which provides verification that a prod-
uct meets strict standards for UVA pro-
tection and photostability.

THE NUMBERS GAME
Remember those ancient times when
SPF 15 was regarded as "total block"?
With the FDA toying with putting a
cap on claims above SPF 50+ (again, it
will be in the monograph), it raises the
question: What security do the tempt-
ing new SPF 100s actually provide? Ac-
cording to David Leffell, M.D., chief
of Yale's Dermatologic Surgery and
Cutaneous Oncology program, there is
very little difference between the IIVB
protection providedby an SPF 30 and
60. While SPF 15 provides in the vicin-
ity of 94 percent protection, "at SPF 30,
you get about 96 percent blockage; at
SPF 45, about 97 percent; at SPF 60, it's
97.5 or 98 percent. The higher you go,
the lesser the increment," he says. "I call

it SPF inflation."The truth is, it doesn't
really matter what SPF you're using
if you're using it wrong-not.using
enough, adequatd covering your skin,
or reapplying every few hours. "People
see high SPF and they think they don't
have to reapply, so the numbers are not
helpful in that regard," he says.

Reapplication is a familiar, guilt-
inducing conundrum for those of us
who might, for example, diligently
apply sunscreen under our makeup
in the morning and then go to an al-
fresco lunch several hours later-by
which time even the best sunscreen has
pretty much ceased to be effective. En-
ter mineral powder foundations from
companies like BareMinerals and Jane
Iredale-the key ingredients of which
arg conveniently, physical blockers zinc
oxide and titanium dioxide. "They're
great at allowing people to reapply
their SPF without taking theirmakeup
off," says Rodan, whose line includes
one such product, enhanced with anti-
inflammatory peptides. "Lock'n' load"
is how she describes her daily strategy:
"Just put the powder on the retract-
able brush and throw it your purse, so
you don't have to carry thejar around."
Soundslikeaplan. z beauty>200
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ENAMORED OF THE
EXTRAVAGANGE of the Byzantine
Empire alter aI92O trip to Venice,
Coco Chanel began collaborating
with Gripoix and Verdura to
incorporate key motifs-the Maltese
cross, for example-into the heavy
cuffs, brooches, and earrings that
would become house signatures.
Karl Lagerfeld was similarly inspired
by the period-Empress Theodora's
opulent style, especially-when
deslgning Chanel's annual M6tiers
d'Art collection. which he showed in

Mademoiselle's couture salon on the
rue Cambon. Peter Philips, Chanel's
global creative director of makeup,
looked to Byzantium, too, when
conceiving the very special memento
guests like Cl6mence Po6sy, Diane
Kruger, and Vanessa Paradis would
find on their seats: a glimmering
Barooue palette commissioned for the
occasion from Goossens, the Parisian
goldsmith that has worked with Chanel
since the fifties. "l gave them an empty
compact and said,'lmagine a jewel
framed inside this box,' " said Philips.
The five creamy shades, from rose
gold and antique bronze to pearl. are
meant "to make your eyes and cheeks
luminous." Chanel has produced just
1,500 numbered pieces, with a scant
130 available in the United States
starting this Ju ne. $250; for store
Iocations, (800) 550-0005-s.e.
PRECIOUS
FROM FAR LEFT: KARN/EN PEDARU AT CHANEL'S
"pARrs-ByzANCE" N/EIERS DART sHow:
LUMIERES BYZANTINES DE CHANEL PALETTE.
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